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Easter lsland, the Eastemmost island in the South Pacific Sea, is known forthe numerous stone statues called moai scattered among 

its land. The moai arein various shapes and heights, representing different meanings such as payingrespect to the nature and 

clan. The most special and renowned moai are calledAhu Akivi located on the southwest flank of the Maunga Terevaka volca-

noUnlike any other moai on the Easter island, Ahu Akivi are the only moai that lookat the sea. According to Akivi literature, 

the seven Ahu Akivi statues representseven young people who were sent to explore the island before its firstcoloniza-

tion by King Hotu Matua.

In 4th century, seven young Polynesian people sailed a boat heading to theEast Pacific Sea In early human 

civilization when there was no advancednavigation system and reliable ship, long distance sailing can be 

extremelydangerous. Their limited food can only supply them for a few months and theydid not know 

where their destination will be. After two months of sailing, theexhausted and starving crew finally 

spotted an island appeared on sea levelThey land on the beach with wild excitement; Howev-

er, the crew members soondesperately realized One thing:

This island does not have a single tree, meaning that they do not have woodenma-

terials to repair their aleak boat. They can never escape from the island.Fortu-

nately, there were plenty of wild birds which can be a good source for 

food.They also unexpectedly spotted some fresh water source which 

can fulfil theirdaily needs. The seven explorers develop agriculture 

and animal husbandrybecoming the first colonizers of the island.

H u n d r e d s  o f  

years  la te r ,  the  

p o s t e r i i e s  o f  t h e  

seven explorers built the 

sevenAhu Akivi statues near 

the seashore facing toward the 

ocean to  express thesincere 

homage to their adventurous ances-

tors who dedicated their lives tothe ex-

ploration of sea and nature. The scientific 

research also shows that mostof the moai indi-

cate the presence of fresh water source under-

ground. In otherwords, moai symbolizes life and vital-

ity.②

As an essetial part of the mysterious ocean, water can be the 

source for lifewhile it can also compose to cause perils claiming 

human's lives. Inspired by theseven explorers' story related to water, 

Pumpman uses the Ahu Akivi moai'sportrait as its brand logo, symboliz-

ing our strong determination dealing withwater resource. We are deter-

mined to make better water pumps to help humanoptimally utilize water, just as 

early Polynesians firmly choose the sea.  ③

①O "The Myslerious Slatues (Moal) of Easler sland. " Traveling Sobemales

②  Magazine, Smithsonian. “Easter Island Statues May Have Marked Sources of Fresh 

Water.” Smithsonian.Com, 11 Jan. 2019.

③ “Ahu Akivi - the Seven Explorers: Imagine Easter Island.” Imagina Rapa Nui Easter 

Island, 6 Oct. 2021, imaginarapanui.com/en/easter-island-sightseeing/easter-is-

land-archaeology/ahu-akivi/.
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As a pump brand of USA, Pumpman dedi-

cates to enhance the product competitiveness 

and develops the notions of “Proficiency (ded-

icates to producing pumps), Comprehensive-

ness (All products & Whole Production Chain), 

More than 40 years in manufacturing pumps of 

High Values (Delicate Pump Appearance, Ex-

traordinary Pump Quality, High Cost Perfor-

mance Ratio).” 

We have an international and systematic R&D team led by doctors and senior engineers, implements a 

talent training mechanism of "introducing and going out, combines production, learning and research with 

universities and colleges in USA and carries out research on new energy, new materials and new technolo-

gies.
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FULL  CATEGORY  PRODUCT  LAYOUT
DRIVES  INDUSTRIAL  UPGRADING   
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PUMPMAN has achieved 80% automatic production of core 

components and  90% of spare parts through continuously automat-

ic updated production equipments.

High-end equipments can ensure effective control of products’ 

quality, make the production more advanced, significantly improve 

the production efficiency, greatly improve working environment, and 

continuously improve  products’ quality and market competitive-

ness.



Not only do we have high quality pumps, but we also have a comprehensive service guarantee for our 

products, a longer warranty period and a warranty commitment to give you and your customers peace of 

mind when using PUMPMAN pumps.

In order to pursue the quality concept of processing, standardizing, refinement and branding, PUMPMAN 

will make solid progress towards the goal  of becoming a smart factory !

WE HAVE ACHIEVED THE AUTOMATION OF MACHI-
ING,ELECTRIC MOTOR MANUFACTURING, CASTING, 
AND MOLDING.
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The Ahu Akivi  moai's  portrait Drew the figures in outline

We are determined to 

make better water pumps 

to help human beings 

optimally utilize water

just as 

early Polynesians firmly choose the sea
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PUMPMAN Product color
Horizontal version Vertical version

CTE↖ 怿三伢

Label selection color

栾砦

color VISUAL BRAND LANGUAGE label



Submersible Pump Sewage Pump

Pump body label element Pump body label element

VISUAL BRAND LANGUAGE label VISUAL BRAND LANGUAGE label



Rear cowlAuto Peripheral Pump

Pump body label element

VISUAL BRAND LANGUAGE label

Pump body label element
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Centrifugal Pump Deep Well Pump

Pump body label element

VISUAL BRAND LANGUAGE label

Pump body label element

VISUAL BRAND LANGUAGE label



Color box Color box

VISUAL BRAND LANGUAGE

Expanded graph Effect picture

VISUAL BRAND LANGUAGE Package  Dimensions Package  Dimensions



Warning label

VISUAL BRAND LANGUAGE label

Warning label
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Pump body label element

VISUAL BRAND LANGUAGE label


